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The WOW & CREEPY of Facebook 

 

Facebook was established in 2004. Over the last 13 years, it has matured into one of the two 

major players on the internet. From its beginning days as a tool of college coeds to connect, it 

has morphed into an influencer of human interactions, including purchasing decisions. Facebook 

offers small- to medium-size businesses an opportunity that has never been available 

previously—access to targeted data. In the past, only large companies like CocaCola or 

McDonald’s could hire a marketing firm to conduct phone canvasing to find their ideal 

demographic for a product. How does Facebook make this possible? 

 

To answer that question, we have to look at the CREEPY side of Facebook. What Facebook has, 

but is not widely known, is data about its members. Typically, in the United States, Facebook 

and other companies, called data brokers, have 1500 data points on each person. Brokers buy and 

sell people’s information without consent. Most of the time, people are shocked about what is 

known about them. For example, they know information on mortgages, car payments, divorce, 

marriage, number of children, credit cards, addresses, etc. Everything entered into Facebook by 

users is kept by Facebook—even when the user deletes the data from Facebook. Deleting the 

data just means that Facebook will no longer show that information publicly. It makes you think, 

doesn’t it? What have you told Facebook lately about yourself? Facebook has learned to track 

and find other data on its members based on their likes, posts, and friends.  

 

Facebook has taken this data and figured out ways to use it to sell products. One is a technology 

it has patented in 2015, that can determine whether a user receives a loan or not based on the 

credit worthiness of the friends in his/her profile. This wasn’t mentioned to Facebook users.  

 

Facebook has a great business model. It gains data for FREE, inputed for FREE by over a billion 

people on a daily basis. It then turns around and SELLS this data for profit. This is where the 

WOW side of Facebook comes into play.  

 

Wow—I can specifically target current and potential clients? 

 

Shake off the creepy and put on a business hat. Facebook gives a business owner the tools to 

create an ad and focus it on a select demographic. In fact, Facebook allows an ad to be crafted 

and shown to a select audience from 93 different data points. For example, if you want to target 

women from the age of 35 to 55, within a 5 mile radius, who make over $75,000, are married, 

own a home and like cats—not a problem. Facebook will tell you, when you define the 

demographic criteria for the ad, exactly how many Facebook users could view it. Of course, a 

business has to pay for that viewing pleasure. Facebook gives options on that as well, including 

how much, how often, and how to determine how many of the desired demographic will view the 

ad.  

 

There are a few other items of note when working with the WOW side of Facebook. These are 

“rules” set by Facebook.  

 



 

 

 

(877) 244-9322        www.BeyondIndigoPets.com 

1. A business has to pay to play. For years now, Facebook has throttled how many people see a 

post made on a business page. It is now down to 2-6%. Meaning, if 100 people like a 

business page, 2-6 people will see the post in their newsfeed. To increase that exposure, 

Facebook requires money.  

 

2. Facebook has followed Google’s suit and is now requiring that ads that point to website 

pages meet some criteria; specifically, that the website is mobile-friendly and not spammy.  

 

Personally, watch the data that you freely give away on the internet. Once it is “out there,” it is a 

part of the internet forever. Make sure to set a comfort level of how much of your personal life 

you want to share with others. Read the privacy policy of any software company, financial 

company, or place that requires your data before service is provided.  

 

On the business side, Facebook Ads really work. Hospitals find more tails come through the door 

for low dollars because the ads are targeted. Back in the days of Yellow Pages, a business had no 

idea who was viewing an ad or how often. In the world of digital marketing, every view, click, 

and action item can be monitored, allowing an ad to be adjusted on the go. If your hospital hasn’t 

ventured into Facebook Ads, give it a go.  
 


